
E X P E R I E N C E

Personalizing 
the 



The internal and subjective response
customers have to any direct or indirect
contact with a company.

- Harvard Business

How customers perceive their interaction
with your organization.

- Forrester
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Feeling Drive 
Emotions

Emotions Create 
Memories

Positive Memories 
Build Loyalty 

Loyalty Lifetime 
Value
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Personalization in customer experience

Means designing or producing 
services and products to meet 
customer's individual requirements. 
... This is a quick and easy way to 
roll out a personalized customer 
journey, which will inevitably 
result in happy future customers.
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